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Insights and analysis that challenge current thought on consumer branding theory and strategy

Pharmaceutical companies need to go beyond simply relying on strong sales forces and innovative research
and development to succeed. Effective branding strategy is essential. Pharmaceuticals—Where’s the Brand
Logic?: Branding Lessons and Strategy discusses in detail the application of current consumer branding
theory to pharmaceutical marketing. This comprehensive book pulls information from fast moving consumer
goods (FMCG) research and brand theory and applies it to the pharmaceutical world. It looks at branding on
multiple levels within the pharmaceutical industry, including the industry brand, the corporate brand, the
franchise brand, and the global and local product brand. Practical strategies are extensively explained and
future challenges facing the pharmaceutical industry are explored, all geared to help any pharmaceutical
professional to successfully market his or her brand.

Pharmaceuticals—Where’s the Brand Logic?: Branding Lessons and Strategy may well become a daily
reference for anyone in the industry, providing in a single volume a framework for the organization of a
brand portfolio for any pharmaceutical company. This unique resource challenges traditional thought about
the concept of branding in the pharmaceutical industry, examining several of the most difficult branding
theory issues. This helpful guide provides several figures to fully explain data.

Topics in Pharmaceuticals—Where’s the Brand Logic?: Branding Lessons and Strategy include:

what is branding●

how is branding applied to the FMCG and pharmaceutical industries●

corporate brands—and how they can be leveraged●

franchise branding as a business strategy●

developing and sustaining pharmaceutical brands over time●

saving the credibility of the pharmaceutical industry●

changing the pharmaceutical business model to use branding as a strategic tool●

much, much more●

Pharmaceuticals—Where’s the Brand Logic?: Branding Lessons and Strategy provides the information and
tools to help gain the competitive edge in a tough marketplace. This is an invaluable resource for anyone in
the global pharmaceutical industry, including marketing personnel, senior management, general managers,
strategy groups, and training departments.
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From reader reviews:

Harvey Hobbs:

The feeling that you get from Pharmaceuticals-Where's the Brand Logic?: Branding Lessons and Strategy
will be the more deep you looking the information that hide in the words the more you get considering
reading it. It does not mean that this book is hard to know but Pharmaceuticals-Where's the Brand Logic?:
Branding Lessons and Strategy giving you buzz feeling of reading. The writer conveys their point in specific
way that can be understood through anyone who read that because the author of this reserve is well-known
enough. This kind of book also makes your current vocabulary increase well. Making it easy to understand
then can go to you, both in printed or e-book style are available. We suggest you for having that
Pharmaceuticals-Where's the Brand Logic?: Branding Lessons and Strategy instantly.

Mary Killgore:

You may spend your free time to see this book this publication. This Pharmaceuticals-Where's the Brand
Logic?: Branding Lessons and Strategy is simple to bring you can read it in the area, in the beach, train in
addition to soon. If you did not possess much space to bring typically the printed book, you can buy the
particular e-book. It is make you easier to read it. You can save the particular book in your smart phone.
Consequently there are a lot of benefits that you will get when one buys this book.

Victor Green:

Don't be worry when you are afraid that this book will filled the space in your house, you could have it in e-
book method, more simple and reachable. This particular Pharmaceuticals-Where's the Brand Logic?:
Branding Lessons and Strategy can give you a lot of pals because by you looking at this one book you have
thing that they don't and make anyone more like an interesting person. That book can be one of one step for
you to get success. This e-book offer you information that might be your friend doesn't recognize, by
knowing more than other make you to be great men and women. So , why hesitate? Let's have
Pharmaceuticals-Where's the Brand Logic?: Branding Lessons and Strategy.

Brenda Cornell:

As a university student exactly feel bored to be able to reading. If their teacher asked them to go to the
library as well as to make summary for some e-book, they are complained. Just little students that has
reading's heart or real their interest. They just do what the trainer want, like asked to go to the library. They
go to presently there but nothing reading significantly. Any students feel that looking at is not important,
boring and also can't see colorful photographs on there. Yeah, it is being complicated. Book is very
important for yourself. As we know that on this period of time, many ways to get whatever we would like.
Likewise word says, ways to reach Chinese's country. Therefore this Pharmaceuticals-Where's the Brand
Logic?: Branding Lessons and Strategy can make you truly feel more interested to read.
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