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“The customer is the only one who can fire all of us.” -Sam Walton

Doing business in today's economy and surviving requires a new paradigm. Who are at the center of
this new approach to doing business? CONSUMERS.

Historically, power struggles have raged between suppliers and distributors. Recently, both parties awakened
to the fact that neither of them has the ultimate power . . . it now resides solely with the consumer. This
valuable book describes what demassification of the consumer market means and will show you how—and
why—businesses must adapt to succeed. Handy charts, tables, and illustrations make the information easy to
understand, and fascinating sidebar quotations from well-known leaders of various industries—Sam Walton,
Jack Welch, and many more—give the book a unique and memorable flavor.

“Consumers,” say the authors, “not only demand higher quality and lower prices, but also expect convenient,
quick, customized service. They expect in-stock conditions and quality. They demand value and respect.
Global markets mean large numbers of consumers, but these consumers want to be treated as individuals,
and the mass market no longer exists. Companies in industries from financial services to groceries to
consumer goods to health care to hardware to automobiles are adopting these new business processes and
winning in the marketplace. Their competitors are falling by the wayside.”

This essential book:

examines the factors that are shaping the current business environment and looks at the re-orientation of●

today's consumer, presenting global perspectives on these vital issues
explores this new consumer-centric approach from the perspectives of suppliers, intermediaries, and●

retailers, as well as the business processes being used to create more efficient supply chains and more
effective demand fulfillment processes
shows you the tools that can be used to implement this new business paradigm in the areas of technology,●

internal business processes, and collaboration
answers frequently asked questions●

shares the success stories of Rite Aid, Southwest Airlines, Starbucks, Snap-On Tools, National●

Semiconductor, and others!

After addressing the issues of why business must change and examining the significance of a global business
environment, The Consumer . . . or Else! addresses each element of the new business paradigm:

the new role of consumers●

major players, including the shift in the business processes of retailers and manufacturers and the role of●

intermediaries
new business processes, with a focus on technology, internal coordination, and collaboration●

Companies from Dell Computer to Del Monte are putting consumers first and reaping the sales benefits.
General Mills will soon provide consumers with the opportunity to create and name their own custom cereal.
As the authors point out, “The business process is changing-changing the way product flows, the way



information flows, and the way cash flows. Companies that recognize this need to change will hold huge
competitive advantages, and the companies that fail to adapt will simply not be here in the future.” Let The
Consumer . . . or Else!: Consumer-Centric Business Paradigms be your guidebook to this challenging new
business climate.
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From reader reviews:

Roger Dupre:

This The Consumer . . . or Else!: Consumer-Centric Business Paradigms are generally reliable for you who
want to be considered a successful person, why. The key reason why of this The Consumer . . . or Else!:
Consumer-Centric Business Paradigms can be among the great books you must have is usually giving you
more than just simple reading food but feed an individual with information that perhaps will shock your
earlier knowledge. This book is definitely handy, you can bring it all over the place and whenever your
conditions in the e-book and printed versions. Beside that this The Consumer . . . or Else!: Consumer-Centric
Business Paradigms forcing you to have an enormous of experience such as rich vocabulary, giving you test
of critical thinking that we know it useful in your day exercise. So , let's have it and luxuriate in reading.

Donald Lester:

The reserve with title The Consumer . . . or Else!: Consumer-Centric Business Paradigms contains a lot of
information that you can find out it. You can get a lot of benefit after read this book. This kind of book exist
new know-how the information that exist in this reserve represented the condition of the world today. That is
important to yo7u to be aware of how the improvement of the world. This specific book will bring you inside
new era of the syndication. You can read the e-book in your smart phone, so you can read this anywhere you
want.

Carl Harber:

This The Consumer . . . or Else!: Consumer-Centric Business Paradigms is great reserve for you because the
content which is full of information for you who have always deal with world and get to make decision every
minute. This kind of book reveal it data accurately using great organize word or we can say no rambling
sentences inside. So if you are read that hurriedly you can have whole information in it. Doesn't mean it only
offers you straight forward sentences but difficult core information with splendid delivering sentences.
Having The Consumer . . . or Else!: Consumer-Centric Business Paradigms in your hand like having the
world in your arm, details in it is not ridiculous one particular. We can say that no guide that offer you world
in ten or fifteen tiny right but this publication already do that. So , this really is good reading book. Hey Mr.
and Mrs. hectic do you still doubt which?

Kirk Thomas:

The book untitled The Consumer . . . or Else!: Consumer-Centric Business Paradigms contain a lot of
information on the item. The writer explains your ex idea with easy way. The language is very clear and
understandable all the people, so do not necessarily worry, you can easy to read the idea. The book was
written by famous author. The author brings you in the new time of literary works. You can read this book
because you can keep reading your smart phone, or gadget, so you can read the book inside anywhere and
anytime. If you want to buy the e-book, you can open their official web-site as well as order it. Have a nice



go through.
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